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Business-to-consumer e-commerce value ($ billions)

Forecasted CAGR for 2019-2023 is 7.7%

$22.7

Source: J.P. Morgan 2020 E-commerce Payments Trends Report: Data has been provided to
J.P. Morgan by Edgar, Dunn & Company, WPL and the Electronic Transaction Development Agency, 2019.
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Forecast of mobile commerce market size ($ billions)

Forecasted CAGR for 2019-2023 is 12.2%

Source: J.P. Morgan 2020 E-commerce Payments Trends Report: Data has been provided to
J.P. Morgan by Edgar, Dunn & Company and WPL, 2020.
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Figure 1: Thai Internet and Social Media Usage Patterns Compared to Global Averages
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Top cross-border shopping origin markets
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Source: J.P. Morgan 2020 E-commerce Payments Trends Report: Data has been provided to
J.P. Morgan by Edgar, Dunn & Company, 2020.
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